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Posb PR B ykpenneHun bpeHoa
pazpaboTyka MOBUIbHBIX MPUIIOMXEHWI




2007 2009 2012 2014



Top Companies
i0S - Applications - Worldwide - Apr 2014
#

| By Downloads Headquarters  Apps
1 Google - S 49
2 Facebook Al ES 23
3 Microsoft A3 ES 69
4 Baidu = [ 140
5 Tencent v3 | 169
6 Apple vi ES 30
7 Alibaba Group - P 72
9 Disney vi ES 401
10 LINE = E 78
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Premium moblle apps
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Wallpapers & NOAA Weather App Icons Free - Speak & Emoji Keypad Lock Screens - Weather Live
Themes - Cool... Radar - Live... Cool Icon... Translate - Fr... Free - Keyboar... Free Themes.... Free - Local...
Entertainment Weather Entertainment Productivity Utilities Entertainment Weather
* Update ~ * Download ~ * Download * Update ~ * Download ~ * Download ~ * Download ~

In-App Purchases

Ringtones Free - Don't Touch This My Alarm Clock NOAA Radar Pro Blurred Pimp Your Status Bars -
Download... - Free Secret... Free - Best Wa... - Severe Weath... Wallpapers Fre... Screen - Custo... Free Top Bar...
Music Utilities Utilities Weather Catalogs Lifestyle Lifestyle

* Download ~ * Download ~ * Download ~ * Download ~ * Update * Update ~ Get ~

In-App Purchases In-App Purchases In-App Purchases



Before

- C 3anyckom App Store (2009) - nyébnnkauum B seaywmx CMU
* BHyTpeHHUn OpeHanHr? BHewHUN 6peHanHr?

+ 2014 - BbICOKOKOHKYPEHTHbIN PbIHOK MOOWJIBHbLIX MPUTOXXEHUW



After

- Apalon - yactb IAC/ Mindspark

- BbigpenerHHaa PR komanpa B CLUA

* BbICTpble TeMnbl pocTa KoMnaHum, hopmmpoBaHme

KOprnopaTUBHON KYNbTYpPbl



| lenb PR

YBennyeHue LueHHocTu bpeHaa
($brand value)



3afgaya:

VBEJINYEHWE KanuTasia bpeHaa
(brand equity)

- [loBbllWeHne y3HaBaeMocTu bpeHaa (brand awareness)
* YBenunyeHune noAnbHOCTU nonb3oBaTenen (loyalty)

- PacwupeHue oonm nHopmaumoHHoOro npucytctema (share of

voice)



O>knoaemble akTVBHOCTU

Hana)xmBaHme OTHOLLEHUIN C NPeccou

KoMMyHMKaumAa akcnepTnabl Apalon B cdpepe YTUNUTHBLIX

MOBUNbHBIX NpunoxxeHnn (thought leadership)
[ToaTBEepXXOeHMe KadecTBa NPUIoXXeHUn - HoMmMHauun B

KOHKYpCax 1 Harpapgax



XOPOLLNE HOBOCTU

MOXXHO oTCcneXmBaTb MHOrme nokasatenmn



Total Coverage

Q1 Jan-Mar Q2 Apr-Jun Q3 Jul-Sep 2015
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Total Imressions: Q3

Jul-Sep 2015
700
600 >
500 -~
400 -
300 —
200 ~
100 =~ I I
App 1 App 2 App 3
H Q1 6760798 676090,0 30,67859
M Q2 12673,90 36589,04 456,8770
H Q3 3345606 567200,9 35490,23

Total Coverage: Share of Voice
Q1 Jan-Mar Q2 Apr-Jun Q3 Jul-Sep 2015

Q1 Q2 Q3
App 1 App 2 App 3
Type of Coverage: Q3
Jul-Sep 2015
700 -~
00 >~
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App 1 App 2 App 3

B Maintsiream National [ Mairstream Local [l Business [} Apns! Mabie

B Tech

Total Coverage: Share of Voice Q3
Jul-Sep 2015
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Brand Indentity: Q3
Jul-Sep 2015
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B Peveloper Mentioned . Not Menticred

* The data is sample



iTunes Connect App Analytics ~

Overview Metrics

Top Websites

google.fr

mashable.com

appadvice.com

lemonde.fr

apalon.com

facebook.com

itunes.com

iphones.ru

Top Campaings

Sources Retention

200
A 26%

210
A 75%

291
A 89%

271
A11%

300
A 15%

410
A 21%

260
A 24%

60
A 40%

210
A 50%

190
A 46%

160
A 45%

132
A 25%

130
A 86%

130
A 44%

120
A 8%

100
A 67%

About App Analytics Data ?

950
A 17%

740
A 43%

540
A 81%

54
A 33%

550
A 14%

610
A 19%

500
A 62%

380
A 36%

* The data is sample
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| loyeMy Ba>KHO
MCMNOB30BATb METPUKIY

1.To drive revenue.

2.10 save money.

3.10 persuade executives.

4.To encourage experimentation.

5.To reduce internal politics.

Sorger (2013)



CTenkxongepsl

norteHunasnbHoe i
YN WHCTPYMEHTbI U KaHasbl
BJInAHMe OpeHaa g
a) NoBblLLEHVE a) BHYTPEHHSI KOMMYHUKaLNS,
CoTpyAHuKHM NOSNBHOCTU K a) Y ' HRPR, kopnopaTBHble NpoLieaypb!
a) cywecTtsylowme KOMIMaHUM 6)Y . ©) NnoKabHbIV Map - NoaAepPKKa
6) noTeHUUWanbHbIE 6) NoBbILLEHME ' :nBeHTOB, thought leadership, SMM,
__________________________________________________________ NPVIBNEKATENbHOCT i COUMaIbHbIe MPOrpamMmMbl
B/IMSIHUE Y3HABAEMOCTU * BO3MOXHO [JOCTWXEHMe price
OpeHpa Ha NponT - | premium 3a cyeT
NokynaTtenu Yepes yBeNMYeHe | N . MO3ULWIOHNPOBAHNSA OTAENIBHOIO
oObema Npoaax nnn | npoayKTa
________________________________________________________________ pricepremium ¢ i Tpekmama
MarasviHbl MPUMIOXKEHWN, i
s . MEHEe)KMEHT CJ1yXOB, YyrpaBJieH/e
MapTHepbI PeKNaMHbIE MEVaToPbI, | penyTaLms. DeryTaLMEN
NOAPSAAYNKK, Npecca -




Cnacunoo!

AHacTacug [ ameso anastasia.gamezo@apalon.com
Brand Manager, Apalon www.facebook.com/agamezo


https://www.facebook.com/agamezo

